Content strategy

Our core content strategy statement describes what content we create
at Contentious and why. It's our guiding light, our north star. The

annotations provide context and extra detail.

Uplifting, hopeful, showing
(and telling) the way to
better content experiences
for everyone.

Design, aesthetics and ergonomics are
important to us. Good content is about
more than being efficient and effective.

Thoughtful, intellectual,
keyed in to other ideas
and smart thinking.

Instructions, templates,
maturity tools, examples,

Always adding value.

With helpful
arguments, helpful
methods.

Boldly making the case for
better. Shining a light.
Demonstrating the
importance and power of
good content.

g

reading lists... Create a beautiful, inspiring, interesting and useful blend of advocacy, marketing and practical

tools and resources that connects us to a community of purpose-driven people doing

interesting things, makes the case for the highest quality content and content-focused

experiences, and allows us to thrive as a company.

Pioneers, innovators,
makers, creators,
publishers, growers,
designers...

Opening doors for us to do
good, fulfilling, interesting, fun
work as individuals and as a
collective.

The words and the pictures and the design
and the functionality all create the
experience. We start with the content but it's
ultimately about more than that.

Thoughtful, crafted, intelligent words and
pictures. On screens, on walls, on paper. We're
digital-first but not digital-only.

Showcasing and selling our approach,
our methods, our products, our
results. telling stories of our
successes and experiences.

B Corps, socially and
environmentally aware
businesses and makers. Not big,
dysfunctional organisations.



